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Executive Summary

The statistics on the effectiveness of permission-based email
marketing are overwhelming. The vast majority of successful
companies use permission-based email marketing as a critical tool in
their marketing strategies. Most companies utilizing permission-based
email marketing realize a significant and rapid return on investment.

To further stand out from the competition, using a permission-based
email marketing system like comF5’s eMarketEngine with its easily
integrated media including video and audio, will bring even greater
results.

To summarize, online marketing and promotion activities should
include an advanced permission-based email platform like comF5’s.
The benefits are numerous:

Obtain greater conversion rates with integrated media
Automated sales process increases sales

Decrease marketing expenses

Build better relationships with prospects and customers
Generate repeat business

Duplicate success

ounkwNE

Despite the
hype email
marketing is
still the most
effective form
of online
promotion

According to
emarketer.com
permission-based email
is still the most effective
form of online marketing
and promotion. The
Majority of most
successful companies use
permission-based email

marketing.
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Definitions
What is a permission-based email marketing system?

Most Internet users are familiar with email. Most users are comfortable with using their
personal email accounts for correspondence between friends, family, coworkers etc. If you are
trying to promote yourself or your business you would not be best served using your personal
email account for marketing purposes.

Here are the major attributes of a robust permission-based email marketing system:

Designed for large volumes of emails
Handles multiple contact lists
Professionally designed templates
Analytics
a. Track who opens your emails and when
b. Track which links are being clicked on
5. Contact management
a. Customer Relationship Management features
b. Advance queries and segmentation
6. CAN-Spam Act of 2003 compliance
a. “Unsubscribe” feature management
b. Sender compliance
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comF5’s eMarketEngine permission-based email system has distinct advantages
over other email campaign tools:

1. Media Integration
e Easily add audio and video into your email campaigns

2. Integrated autoresponders and lead capture within the email campaign
system

3. Integrated platform

e ComF5’s eMarketEngine is a complete marketing system that has
tools that facility the entire customer life-cycle process. To achieve
success in online marketing and promotion you must Expose,
Engage, and Enchant your customers.

e Although email campaigning is a powerful tool, you can ignite your
marketing efforts further by using the other eMarketEngine tools
as complement to your efforts all in one system all at incredibly
affordable prices.
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. " Search For Homes
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VourBormeVaue. 2. Very clear actionable items
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Statistics on Email Marketing

From the studies below you can see that email marketing is extremely effective

e The most broadly used web-based direct marketing technique is e-mail, which 87% of
U.S. marketers and 78% of Canadian marketers say they often or always use to
communicate with customers. — Direct Marketing Association.

e The vast majority of responding companies (72%) rate email as 'excellent’ or 'good' for
return on investment. -Adestra

e 39% (the largest percentage of respondents) said that email performed the strongest
for their company - Datranmedia

e 70% of marketing agencies plan on spending captital on email marketing. SODA

Change in Marketing Spending for Select Media in
2009 According to US Marketers (% of respondents)

Increase Remain the same Decrease
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E-mail markating 40.0% 50.0% 10.0%
Interactive INF% 22.1% 16 %
Sesrch 23.0% 08.8% 17 &%
™ 16.3% 99.2% 24.5%
Cirect mail 15.4% 53.8% 30.8%
Primt 13.8% I7.7% A& 6%
Fadia 12.5% 67.3% 20.4%
Cutdoor BT M.7% 19.6%
MNote: n=h, 300

Source: Fi'élunn'.E', “200% Madia Survey Results & Analysis,” provided to
eMarketer, september 4, 2007

105731 witiw. eMarketer cam



http://www.internetretailer.com/2011/02/01/behave-or-else
http://www.adestra.com/index.html
http://www.datranmediasurvey2010.com/start.php?showtype=page-1
http://www.slideshare.net/sodaspeaks/society-of-digital-agencies-soda-2011-digital-marketing-outlook

Despite the hype..
emall is still more effective

than other forms of digital media

Preferred Retail Promation Delwery Method
Source: CrossViev cited in press release, July 14th, 2010

Nearly .

No impact

" More likely

of consumers make purchases as a direct result of email.

*According to a worldwide study conducted by Lig
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